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Coca -Cola and Sustainability: Outline of Talk

A Context

A Coca-Col ads Environment al Sus
Commitment

AHow we O0go to marketd with
strategy

A Sustainability in our Hometown



Environmental Sustainability Priorities

We have established core priorities in line with the
primary environmental impact areas of our
busi nessé
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GLOBAL WATER SUSTAINABLE ENERGY MANAGEMENT
STEWARDSHIP PACKAGING & CLIMATE PROTECTION



We track progress across our Supply Chain

Our Manufacturing ProXess anfl Associated Environmenta\ Impacts
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INGREDIENTS &
BULK PACKAGING

e.g., lemon oil, vanilla &
cheny flavor
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INGREDIENTS & PACKAGING
e.g., water, sweeteners & (02

Now/Future
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CUSTOMERS

1990s Early 2000s



We try to keep it simple
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Bottling Groups




We have set clear aspirations and targets

/N

U

’a‘

o

D

AReturn an amount
equivalent to what is
used in our beverages
and their production

A20% improvement in
water use ratio by 2012
(2004 baseline)

A100% aligned with
wastewater standards by
the end of 2010

US Targets:

ARecycle or reuse 100
percent aluminum cans
and PET bottles

A7% overall lightweighting
across all packaging by
2015

A30% bottles/cans
recovered by 2010; 50%
by 2015

A10% recycled content PET
by 2010; 25% by 2015

Classified - Internal use

AGrow the business, not the
carbon in manufacturing
operations; 5% reduction in
Annex 1 countries by 2015
(2004 baseline)

ADeploy 100,000 HFC-free
coolers by 2010

A40-50% improvement in energy
efficiency with cold drink
equipment by 2010



How we

Reuse
Optimize post-
consumer reuse
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How we o0dod Sustainabil i

STILL PRIORITY SUSTAINABILITY COMPONENT
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Classified - Internal use



